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Family Arts Campaign and Trinity College London work together to 
pilot Arts Award projects across the UK 

The Family Arts Campaign and Arts Award, both Arts Council England-funded initiatives, are 
working together this year on innovative pilot projects looking at ways to integrate families 
into Arts Award activities and encourage more families to take part in arts activities.  

The projects are being carried out by three Local Family Arts Networks based in 
Manchester, Derby and Sunderland: groups of organisations collaborating on a range of 
family arts initiatives in their local area. The aims of the pilot projects are to trial different 
ways of integrating families into the activities undertaken by young people completing their 
Arts Award. 

The Family Arts Campaign is also working with Trinity College London on a schools’ 
brokerage scheme, encouraging stronger relationships between schools offering Arts Award 
and local arts organisations. The scheme will be piloted by two contrasting Local Family Arts 
Networks in Cumbria and Manchester, reaching families through young people completing 
Arts Award at school. 

Mari O’Neill, Family Arts Campaign Manager, said “We strongly believe that taking part in 
arts activities as a family strengthens the experience and encourages long-term engagement 
with the arts. It’s even more exciting when that engagement is led by the younger members 
of families, and we’re looking forward to seeing how these very different pilot projects 
develop and what we and Arts Award can learn and put into practice in the future.” 

Diana Walton, Arts Award Development Lead for Trinity College London, added “We’re 
delighted to see that Arts Award can play a role in reaching out to families and helping them 
to enjoy the arts with their children. We hope to involve more families with Arts Award in 
future, and these pilots will pave the way.’’  

Learning from these pilot projects will be shared with other Local Family Arts Networks in the 
coming months and with the wider sector at the Family Arts Conference on 13 March 2015, 
which will be a major event to introduce important new research and guidance and launch 
the next exciting stage of the Family Arts Campaign.  

It is hoped that the learning will be used to develop similar projects on a wider scale in the 
future. 

  



Notes to editors 
 
Details of the three pilot projects 
Manchester 
A group of teenagers will work with network members led by Bridgewater Hall to develop a 
new paper and online cultural trail between venues. These young people will design the trail 
to appeal to families with children aged approximately 10-14. Participants involved in 
developing the trail will complete Bronze or Silver Arts Award. 

Certain elements of the trail will be designed to allow young audiences (aged 5+) to 
complete Arts Award Discover, supported by family members.  This offer will be available 
during the Family Arts Festival (17 October – 2 November 2014).   

Families will be able to ‘check in’ at a Discovery Desk - based at participating network 
venues during the festival - for support and moderation by trained advisers.  Participating 
young people have been trained as advisers to assist with this role, recognising the 
elements of the award and approving portfolios with an adult adviser available to oversee 
their moderations and support them in making any difficult decisions. 

Sunderland 
Arts Centre Washington are developing a series of family workshops, enabling children aged 
5-7 to achieve Arts Award Discover with their families. 

Visual arts and drama organisations across the network will work together to deliver 
sessions, and added value will be gained through discounted access to performances, 
gallery talks and guided tours which can be documented for their portfolios. 

Derby 
The network will work with young people with disabilities who access activities targeted at 
and designed specifically for them but currently without their parents. The project will enable 
families to be more confident to access cultural activities, to have a better understanding of 
the cultural provision across the city, and to be able to document and support their children’s 
Arts Award qualifications. 

The programme will consist of facilitated “Go, See, Review”, participatory, and research 
activities; independent “Go, See, Review” and documentation activities; and support for 
families to develop documentation for the young people’s portfolios. 

The Family Arts Campaign aims to support organisations in providing high-quality activities 
for families and in growing and broadening the number of families taking part in the arts. It 
has been devised in consultation with over 1,000 professionals and 2,000 families, and was 
an initiative of a consortium of visual and performing arts trade bodies working across the 
UK. It is supported using public funding by the National Lottery through Arts Council 
England. Welsh activity is supported by Arts Council Wales. www.familyarts.co.uk 

Arts Award plays an increasingly significant role in supporting cultural education in the UK 
for young people up to the age of 25. Arts Award has five levels, four of which are accredited 
on the Qualifications Credit Framework (QCF). The award assesses art form knowledge and 
understanding, creativity and communication skills and helps prepare young people for 



further education and employment. Accreditation starts with Explore (Entry Level 3) and 
goes up to Level 3 or Gold Arts Award (35 points on the UCAS tariff). Discover, an 
introductory level, is now available for young children aged 5 plus. Arts Award is managed 
by Trinity College London in association with Arts Council England working with 10 regional 
Bridge organisations. www.artsaward.org.uk 
 
Arts Council England champions, develops and invests in artistic and cultural experiences 
that enrich people’s lives. We support a range of activities across the arts, museums and 
libraries – from theatre to digital art, reading to dance, music to literature and crafts to 
collections. Great art and culture inspires us, brings us together and teaches us about 
ourselves and the world around us. In short, it makes life better. Between 2010 and 2015, 
we will invest £1.9 billion of public money from government and an estimated £1.1 billion 
from the National Lottery to help create these experiences for as many people as possible 
across the country. www.artscouncil.org.uk 

Organisations involved in the pilot projects 
Manchester 
Bridgewater Hall 
Z-Arts 
Manchester Museum 
Whitworth Gallery 
The Edge Theatre 
People’s History Museum 
Manchester Art Gallery 
 
Derby 
QUAD 
Déda Dance 
Derby Museums 
Sinfonia Viva 
Derby Live 
Derby Theatre 
 

Sunderland 
Arts Centre Washington 
Creative Cohesion 
Northern Gallery for Contemporary Art 
Sunderland Winter Gardens Museum 
Monkwearmouth Station Museum 
 
Cumbria 
Rosehill Theatre 
Creative Futures 
Theatre by the Lake 
Kirkgate Centre 
Prism Arts 
Brewery Arts Centre 
 

 


